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 From the start of his 
second term through the 
present, the Current Ad-
ministation has brought 
forth a dizzying array of 
changes to the country’s 
tariff schedule. Through 
July, those changes have 
resulted in an effective 
tariff rate of 14 percent 
for all HVACR-related 
product categories, and 

10 percent for all U.S. imports. 
The Administration has levied tariffs this year 

primarily under authority granted through Section 
232 of the Trade Expansion Act of 1962, and the Inter-
national Emergency Economic Powers Act (IEEPA). 
Tariffs levied under IEEPA powers primarily include 
those designed as a response to trade deficits (i.e. “re-
ciprocal” tariffs) and the flow of fentanyl into the U.S., 
while tariffs levied under powers granted by Section 
232 include those more narrowly targeting specific 
product categories.

Since late July, the Administration has invoked 
both IEEPA and Section 232 multiple times to make 
additional changes to existing tariff rates, and these 
actions will have a direct impact on HVACR price lev-
els. The most relevant changes for HVACR manufac-
turers and distributors include the following:

•	 The expansion of 50 percent tariffs on steel, alu-
minum, steel derivatives, aluminum derivatives, 

and copper (Section 232).
•	 Changes to many of the reciprocal tariff rates first 

established on April 2nd, including raising the 
rate on non-USMCA covered products from 25 to 
35 percent (IEEPA).

•	 The suspension of duty-free, de minimis treat-
ment for all covered products, regardless of coun-
try of origin, valued at $800 or less.
Of the changes made, perhaps the most impactful 

is the expansion of tariffs on steel and aluminum de-
rivative products, which includes many HVACR prod-
ucts that fall within the following categories: 

•	 Split system AC/HP
•	 AC/HP parts
•	 Compressors and compressor parts
•	 Refrigeration and refrigeration parts
•	 Industrial cooling/freezing machines
•	 Refrigerants
•	 Boilers
•	 Electric space heating devices
•	 Electric storage water heaters
•	 Electric motors
•	 Fan/ventilation components

For any HVACR product now covered by the de-
rivative steel or aluminum product categories, the duty 
imposed will apply to the declared value of the prod-
uct’s steel or aluminum content (in kilograms). Steel 
or aluminum derivative products also remain subject 
to any applicable IEEPA tariff, meaning that any non-
aluminum or steel component of the product will also 
be subject to country-specific tariff rates.

 Port of Palm Beach, 
FL (September 16, 2025) 
Artemis Bio-Solutions, 
an American manufac-
turer of specialty chemi-
cals, has made its mark 

in restoration, remediation and other specialty 
markets with Bio-Oxygen® Chem Decon, a pow-
erful hydrogen peroxide formulation. RGF® Envi-
ronmental Group saw an opportunity for this same 
chemistry in its HVAC markets, specifically to 
help contractors tackle service and maintenance of 

HVAC systems in residential and com-
mercial markets.

Through their new distribution part-
nership, RGF® is bringing Artemis’ 

proven coil disinfection product directly to the 
HVAC industry, making life easier for contractors, 
improving HVAC system performance, and raising 
the standard for clean, healthy air in spaces we live 
and work. 

By aligning with Artemis, RGF® reinforces 
their dedication to American manufacturing, and 
providing high quality products that our custom-
ers need to improve air quality and extend HVAC 
equipment life.

Tony Julian, RGF’s Chief Operating Officer, 
commented “With Artemis, we’re supplying a prov-
en, reliable technology in a variety of unique de-
livery methods that simplify HVAC service, extend 
equipment life, and continue to raise the standard 
for indoor air quality.”
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ASHRAE Miami Hosts Technical Lunch At The
94th Aero Squadron Restaurant (see page B5)

SFACCA Hosts September Meeting on Illegal 
Installations at Funky Buddha (see page 12) 

 Tropic Supply Hosts Inficon Refrigerant Leak 
Detector Test & Tune Days (see page 14)

Economic Electric Motors Hosts Red Carpet 
Event at their Davie Location (see page 10)
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    Let’s continue with #11 – Your Monthly Pro-
ductivity Ratio - Your employees are key to your 
profitability. If they are productive, then you have a 
better chance of being profitable.

What do I mean by productive? Their time is 
billable to your customers. It is not spent in sweep-
ing the floor, gathering in the shop, etc. And, it is 
NOT taking 2 hours to do a call that you can only 
bill an hour for or a replacement project that is esti-
mated at 16 hours that takes 20 hours.

The best way to measure this is through your 
monthly productivity ratio, also called your com-
pensation percentage. It answers the question: For 
each dollar of revenue, how much is spent on pay-
roll and payroll taxes? Payroll is all payroll – your 
salary, your employees’ salaries, your salespeoples’ 
commissions, and payroll taxes (FICA, medicare, 
state unemployment, and Federal unemployment).

It does not include health benefits, retirement 
benefits, worker’s compensation or any other ben-
efits you pay your employees. The formula is: 
Compensation %  = Total Payroll + payroll taxes 	
			             sales

The lower the percentage the more productive 
your employees are. If this percentage is over 1, then 
you are paying more for compensation than you are 
generating in sales. This is a recipe for disaster.

Where should it be? Generally under 40% on 
a long term basis. Seasonality affects the ratio. In 
slower seasons it is higher. In busy seasons it is low-
er.

If it is too high, then explain the ratio to your 
employees and ask for ideas how to lower it. They 
know how they waste time!

Consider giving a bonus to everyone for keeping 
the ratio under a certain percentage for the quarter 
and for the year. The lower the ratio the more profit 

your company should earn; assuming your pricing 
is correct.

A couple of years ago I told you my story of try-
ing to find the company that had done a phenomenal 
job cleaning the rug that has been in our family for 
more than 50 years. Initially they didn’t include any 
way to get in touch with them – no business card, no 
ongoing email, nothing. I finally found them again 
through a Google Review search!

I told the owner this story and he started put-
ting a laminated card on the back of the rug…and 
now I have it. Something really simple that doesn’t 
interfere with the rug on my floor. Here are the next 
two ways to increase profitability – and, they relate 
to my story.

#12 – Communicate with your customers - You 
might think this is an expense rather than an in-
crease to profitability. Yes, you have to expend some 
time and dollars to constantly communicate with 
your customers. This could be as easy as an email 
once a month or quarter. It might be a postcard every 
few months. It might be a 2- or 4-page newsletter 
every six months. 

It also might be as easy as leaving refrigerator 
magnets or a jar opener or a laminated business card 
on the back of the rug. Customers don’t always re-
member that you left a sticker on their equipment. 
Have your name somewhere in the kitchen where a 
customer is likely to see it.

Track the results of your communications. 
You’ll find that your communications increase rev-
enues. And, assuming you’ve priced your products 
correctly, profits will increase too.

#13 – Reactivate inactive customers - Go through 
your customer data base and find all customers who 
have not done business with your company in the 
past 18 months. However, find out why they haven’t 

used your company’s services. This means calling! 
Yes, the old-fashioned telephone.

Assuming there are thousands of customers, you 
might want to segment the list into customers who 
have spent over $500 with you, over $1,000, over 
$5,000, etc. Those that have spent the least might 
get a postcard with an offer to get them back. 

Those that have spent over $5,000 probably 
should get a telephone call. Do it in a humorous way 
to put the inactive customer at ease: Mrs. Custom-
er, I am NAME, the CEO of COMPANY NAME. I 
probably don’t want to know the answer to this ques-
tion…but I need to know the answer to this question. 
Usually you’ll get a laugh. At the very least you will 
put the customer at ease.

I noticed that we hadn’t done business with you 
in the past 18 months, two years, etc. What did we 
do to screw up (or what did we do to cause you not to 
use our company’s services)? Listen to the answer.

Then ask: How can we get you back? Listen to 
the answer. Don’t offer anything until you hear the 
answer.

Don’t be surprised if the answer is “I thought 
you went out of business because I hadn’t heard from 
your company.” This is, unfortunately, a very com-
mon response. Reactivating customer is one of the 
easiest ways to increase revenues and profits. Look 
for more ways to increase profitability next month.

Books/Audios that Could Help 
Your Business and You - By just 
incorporating small, easy to imple-
ment changes described in this 
book, you can make huge changes 
in your business and your life.

https://amzn.to/4mgaY1A
 

Industry expert Ruth King has 
helped contractors get and stay 
profitable for more than 25 years.

Reach her at
ruthking@hvacchannel.tv.

Ruth King’s 
Contractors Cents

  25 Ways to Increase 
Profitability  
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Turning Condensate 
Management Into a 
Sales Opportunity 

with iFLO

As we enter 2026, the HVAC industry is prepar-
ing for what many are projecting to be a flat—or 
even slightly down—year for new equipment sales. 
While this trend may tighten margins, it also cre-
ates opportunities for contractors to differentiate 
themselves and grow revenue in other ways. One 
of the most overlooked areas that presents both risk 
and opportunity is condensate management.

Condensate drain issues are one of the leading 
causes of nuisance callbacks, water damage claims, 
and customer dissatisfaction. Yet, this critical part 
of the system often receives little attention during 
installation or maintenance. That’s where iFLO Pro 
steps in—bringing innovation, protection, and prof-
itability to what was once an afterthought.

iFLO Pro Battery: The Perfect Entry Point
The iFLO Pro Battery provides contractors 

with an easy way to start the conversation about 
condensate management with homeowners. Com-
pact, reliable, and simple to install, the iFLO Pro 
Battery ensures proper treatment of the condensate 
line without requiring a power source. For techni-
cians, it’s a quick add-on that builds trust by show-
ing the homeowner that their system is being pro-
tected against a common failure point.

By positioning iFLO Pro Battery as the first 
step, contractors can:

· Educate homeowners on the importance of 
condensate line maintenance.

· Build awareness of proactive solutions that 
prevent water leaks and damage.

· Open the door for upselling advanced solu-
tions like iFLO Pro Wired or our Clog Relief Pre 
treatment.

Moving Up to iFLO Pro: 
Driving Revenue & Reducing Callbacks
For contractors looking to increase average 

ticket prices in 2026, iFLO Pro represents a clear 
path forward. With its connected platform, extend-
ed treatment cycle, and data visibility, iFLO Pro 
transforms condensate management into a smart, 
proactive service.

· Increased Average Ticket: Adding iFLO Pro 
to an installation package instantly raises job value 
without extending labor time.

· Reduced Callbacks: By keeping drain lines 
clear, technicians avoid unnecessary return visits 
that eat into profits.

· Customer Confidence: With a 2-year war-
ranty from time of install and ongoing treatment, 
homeowners gain peace of mind—strengthening 
trust and loyalty.

Why This Matters in 2026
With equipment sales expected to remain flat 

or slightly down, finding ways to grow through ac-
cessories, add-ons, and value-based upgrades 
will be essential. Condensate management may not 
sound exciting, but it’s a universal pain point—and 
one that homeowners immediately understand once 
they’ve experienced a clogged line or water leak.

Contractors who make condensate solutions 
like iFLO a standard part of their offering will not 
only protect their customers, but also protect their 
business. iFLO Battery starts the conversation. 
iFLO Pro elevates it into a long-term, profitable so-
lution. Together, they help contractors thrive in a 
market where standing still is not an option.

HARDI Distributors Report 6.8% 
Revenue Increase in July

Columbus, OH—Heating, Air-conditioning & 
Refrigeration Distributors International (HARDI) 
released its monthly TRENDS report, showing 
sales by HARDI distributors increased by 6.8% 
during July 2025. The annual sales growth for the 
12 months through July 2025 is an increase of 3.3%.

“Five of our regions achieved double-digit 
sales growth during July 2025,” said Brian Loftus, 
Macroeconomic and Residential Market Analyst 
at HARDI.  “The outlier was the Western region, 
where cooling degree days were 12% below normal 
this month, versus July of 2024, which had 14% 
more cooling degree days than normal.”

The monthly sales survey also calculates dis-
tributor’s Days Sales Outstanding, which is a mea-
sure of how quickly customers pay their bills.  “The 
DSO for June was tracking in the 39 to 40 day area 
for July during 2021, July 2022 and July 2023.   This 
was trimmed to 37 during July 2024, where it re-
mained for July of 2025,” said Loftus.

The annual sales growth of HARDI distributors 
has been in the 3.3% to 4.3% range this year.  “The 
economy has not been a demand catalyst so far this 
year, but higher prices being passed through could 
push distributor’s annual sales growth beyond this 

upper edge during the balance of 2025. 
HARDI members do not receive financial com-

pensation in exchange for their monthly sales data 
and can discontinue their participation without pri-
or notice or penalty. Participation is voluntary, and 
the depth of market coverage varies by region. An 
independent entity collects and compiles the data 
that can include products not directly associated 
with the HVACR industry.

HARDI (Heating, Air-conditioning, and Re-
frigeration Distributors International) is the single 
voice of wholesale distribution within the North 
American and Latin American HVACR markets.

A non-profit association, HARDI serves its 
members through government affairs and advoca-
cy efforts, market intelligence and benchmarking, 
training programs, and world-class events. HARDI 
proudly represents more than 490 distributor mem-
bers and their 5,000+ branch locations, and close 
to 500 suppliers, manufacturer representatives, 
and service vendors. HARDI Distributor members 
serve installation and service/replacement contrac-
tors in residential and commercial markets, as well 
as commercial/industrial and institutional mainte-
nance staff. 



         OCTOBER 2025      PAGE 5                TODAY’S AC & REFRIGERATION NEWS



       PAGE 6     OCTOBER 2025  TODAY’S   AC & REFRIGERATION    NEWS

Rebates are only available to Duke Energy Florida customers.

Boost your selling power
Pass exclusive rebates on to your customers and grow your business.

Your customers can get up to
$800 off attic insulation | $450 off duct testing and repair | $800 off energy-efficient windows
$1,000 off HVAC replacement | $800 off heat pump water heaters | Visit duke-energy.com/FLRebates for more information.

Not a Duke Energy trade ally?  
Sign up for access to exclusive  
rebates and more
duke-energy.com/GrowYourBusiness

251648-HEI-HVAC-HPWH-TAC-Trade-Publications-Print-Ads-final.indd   1 8/27/25   4:56 PM

Boldr Pro & the Mini-Split Boom: 
Turning Pain Points into 

Pro Solutions
Mini-splits have moved from niche to main-

stream. They’re now the go-to for ADUs, retrofits, 
and even as primary heating and cooling. But with 
growth comes frustration: confusing remotes, com-
fort swings, humidity complaints, mode conflicts, 
and callbacks that eat into contractor margins during 
peak seasons.

The U.S. Energy Information Administration re-
ported that 2.6 million households had at least one 
ductless mini-split in 2020—representing over five 
million indoor units. That number has only grown, 
creating both challenges and a major opportunity for 
HVAC professionals. Boldr Pro is helping contrac-
tors seize on revenues while cutting callbacks, stan-
dardizing installs, and delivering a premium hom-
eowner experience.

The Pro Problem Solvers
•	 Comfort swings: Oversized rooms overshoot. 

ComfortZone AI holds temperatures within 
±1°F using smart conditions like time or geo-
fencing, reducing “too hot/too cold” complaints.

•	 Multi-zone conflicts: When one room heats 
while another cools, 
systems can crash. 
Mode Conflict Resolu-
tion applies clear rules 
and sends automatic 
alerts, ensuring consis-
tent performance.

•	 Humidity issues: Base-
ments and coastal in-
stalls rack up moisture 
calls. Humidistat Mode 
maintains target humid-
ity, while Humidistat Lock provides tamper-
proof compliance for code or HOA jobs.

•	 Breakdowns: Filters clog and performance 
slides unnoticed. HealthCheck AI monitors effi-
ciency, alerts contractors only when action mat-
ters, and shifts maintenance to the off-season.

No Wi-Fi? Boldr Pro commissions over Blue-
tooth in under three minutes, with seamless Wi-Fi 
handoff later.

Why Contractors Choose ProPack

•	 Real Thermostat + Simple App: Homeowners 
get intuitive controls, ending “remote roulette.”

•	 Brand-Agnostic: Works with Daikin, Mit-
subishi, Fujitsu, LG, Bosch, Gree, Midea, and 
more—no line card changes required.

•	 Fast Commissioning: Pair over Bluetooth, 
hand off Wi-Fi in one tap.

•	 Premium Installs: Snap-mount or hard-wired 
options ensure neat, repeatable results in under 
10 minutes.

•	 Two Apps: Homeowners use the Boldr Energy 
App for monitoring and scheduling; contractors 
use the ProApp for commissioning, pro set-
tings, and locks.

•	 Fleet Visibility: The ProDashboard gives man-
agers portfolio-wide oversight of health, sched-
ules, and sites.

•	 Smart-Home Ready: Systems integrate with 
Apple HomeKit, Amazon Alexa, and Google 
Home without hardware swaps.

Why It Matters Now
With millions of units already in U.S. homes, 

even modest retrofit adop-
tion represents real revenue. 
Rebates and credits help con-
tractors close more jobs. For 
installers, Boldr means fewer 
service calls and faster jobs. 
For homeowners, it’s com-
fort, clarity, and compatibility 
in one upgrade.

Boldr sums it up simply: 
if you’re bidding ductless to-
day, don’t leave just a remote 

on the wall. Install a real thermostat and turn mini-
split problems into pro solutions.

Quick Specs: Smart thermostat experience + 
easy app, Bluetooth commissioning, ComfortZone 
AI, Mode Conflict Resolution, HealthCheck AI, 
Humidistat Lock, brand-agnostic, and Apple/Alexa/
Google compatibility.

Ready to test? Ask about the ProPack pilot, 
5-year ProWarranty, and Live ProSupport at +1 (888) 
269-1303 or pro@teamboldr.com.

 MILWAUKEE, Sept. 18, 2025 – Johnson Con-
trols (NYSE: JCI), the global leader for smart, safe, 
healthy and sustainable buildings today announced 
that it has been named to America’s Best Employers 
for Company Culture list by Forbes and Statista.

2025 marks the first year of the list, which is 
based on an independent survey of over 218,000 U.S.-
based employees working for companies employing 
at least 1,000 people within the U.S. The online sur-
vey included industries from manufacturing to con-
sumer goods to healthcare and more. Recognitions 
highlighted best practices in company culture, such 
as training initiatives, employee resource groups and 
other elements. The final ranking recognizes the top 
600 U.S. employers excelling in workplace culture.

“Being named one of America’s Best Employers 
for Company Culture is a testament to the incredible 
people who shape our workplace every day,” said 
Marina Williams, Vice President of Engagement and 
Inclusion, Johnson Controls. “We believe that when 
employees are supported, inspired, and empowered, 
they create extraordinary experiences for each other 
and for our customers. This recognition celebrates the 
inclusive, growth-driven culture we’ve built together, 
where every individual has the opportunity to thrive.”

Johnson Controls is committed to creating a cul-
ture that values uniqueness, celebrates creativity and 
drives innovation – ensuring that all employees have 
access to the opportunities, resources, support and 
networks they need to develop and succeed. To learn 
more about careers at Johnson Controls, visit jobs.
johnsoncontrols.com 

At Johnson Controls (NYSE:JCI), we transform 
the environments where people live, work, learn and 
play. As the global leader in smart, healthy and sus-
tainable buildings, our mission is to reimagine the 
performance of buildings to serve people, places and 
the planet. Today, Johnson Controls offers the world`s 
largest portfolio of building technology and software 
as well as service solutions from some of the most 
trusted names in the industry.

Visit johnsoncontrols.com for more information 
and follow @Johnsoncontrols on social platforms.

Johnson Controls 
Named One of America’s 

Best Employers for 
Company Culture 

by Forbes



         OCTOBER 2025      PAGE 7                TODAY’S AC & REFRIGERATION NEWS

The proven quality of 
YORK® heating and cooling 

equipment products
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Latest Tariff Changes 
That Directly Affect 

HVACR Products

The top 5 largest foreign sources of HVACR 
products are Mexico, China, Canada, Germany, and 
Japan, which in 2024 were collectively responsible for 
the export of 65 percent of all U.S. HVACR imports. 
In 2024, the effective tariff rate imposed on imports 
from these countries was 4 percent - a figure poised to 
shift dramatically upward in the months ahead. Based 
on 2024 figures, and an assumption that 50 percent of 
each imported steel or aluminum derivative product 
is subject to the Section 232 tariffs, our initial esti-
mates show that the effective tariff rate on all imported 
HVACR products has climbed just over 21 points – 
from 4 to 26 percent for the aforementioned 5 coun-
tries. Viewed on a country-by-country basis: 

To date, the changes in tariff policies made in 
2025 have had a limited impact on industry price lev-
els – up 4 percent from a year ago – as many importers 
and manufacturers have elected to absorb the higher 
tariff costs. However, should the current policies re-
main on the books, suppliers will have no choice but 
to pass along these costs, particularly in a year where 
slower end market demand is already stressing busi-
ness profitability. 

Article by Tim Fisher, Director of Market Intel-
ligence at HARDI.

Continued from Cover Story

Yellow Jacket
Expansion of Left-
Handed A2L Large 
Tank Adapters & 
Charging Hoses

YELLOW JACKET® has expanded their A2L 
Tank Adapters and Charging Hoses line to include 
large refrigerant tanks that use a left hand 3/4” con-
nection. With A2L refrigerants being slightly flamma-
ble, left-handed connections are used to differentiate 
from A1 connections for non-flammable refrigerants. 
The YELLOW JACKET® A2L adapters are easily 
identifiable by the double ring on the tightening knurl. 

19186 - 3/4” NPS LH Adapter with 1/4” MF 
19187 - 3/4” NPS LH Adapter with 3/8” MF 

30872 -3/4” NPS LH Adapter Hose, 6 ft, with 1/4” FF

AP Exams for HVACR
HVAC Excellence and the United Association 

(UA) created a powerful bridge between accredit-
ed HVACR educational programs and UA appren-
ticeship training. Think of it as AP Exams for the 
HVACR industry, a way for students to earn credit 
for prior learning and accelerate their path into the 
skilled workforce.

Much like how Advanced Placement (AP) ex-
ams help high school students earn college credit, 
the HVAC Excellence/United Association articula-
tion agreement creates a path where graduates of 
the accredited program may receive credit toward 
their UA apprenticeship. Rather than starting from 
square one, these students may enter the appren-
ticeship program with advanced standing, receiv-
ing credit for prior learning and accelerating their 
progress in both time and training.

This agreement recognizes the hard work stu-
dents already put in, hands-on technical skills plus 
soft skills like professionalism, teamwork, and cus-
tomer service. With their efforts acknowledged, 
they can step directly into one of the nation’s most 
respected apprenticeship programs.

Benefits at every level:
•	 Students: May earn credit, save time, and 

connect with MCAA/MSCA/UA contrac-
tors offering strong wages, benefits, and ca-

reer security.
•	 Schools: Align with national standards, 

prove program value, and attract more stu-
dents while building employer partnerships.

•	 UA: Gain direct access to programs that 
meet industry standards and identify job-
ready talent nationwide.

•	 Contractors: Recruit workers who are al-
ready trained, tested, and committed to the 
trade.

The HVAC Excellence Employment Ready 
Certifications act as the AP Exams for the HVACR 
industry. The exams required in the articulation 
agreement mirror the competencies taught in the 
UA’s first year of apprenticeship.

For instructors and program directors, this isn’t 
just policy, it’s a chance to elevate your students and 
your school. Get accredited, connect with your local 
UA, and help build the next generation of HVACR 
professionals.

HVAC Excellence accredited programs should 
reach out to their UA Local or contact MSCA to 
connect with member organizations in their area. 
Those interested in learning about programmatic 
accreditation, the standards, and process, should 
visit https://www.escogroup.org/ and click the ac-
creditation link.

Yellow Jacket Product and 
Firmware Update - TITANMAX™ 

& YJACK VIEW® APP
The YJACK VIEW® App 

provides seamless integration 
with YJACK® and TITAN-
MAX™ Digital Manifold offer-
ing a complete HVAC/R system 
diagnostic solution. For optimal 
performance, please ensure 
your YELLOW JACKET® TI-

TANMAX™ Digital Manifold is running Firmware 
Version 1.08 and your YJACK VIEW® app is up-
dated to version 5.3.0.

New features:
• Temperature Compensated Leak Test
• Events data logged, Start and end of tests de-

fined in data logs
Improved User Interface:
• Test results captured and displayed on screen at 

test completion
• Customer preference saving (Graph vs gauge 

vs number)
• Updated font sizes and spacing for translated 

versions
Miscellaneous bug fixes
For more information regarding the TITAN-

MAX™ Firmware update, visit https://yellowjacket.
com/firmware-updates/, for information regarding 
the YJACK VIEW® App, visit https://yellowjacket.
com/yjack/
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Economic Electric Motors Hosts 
Red Carpet Event at their Davie Location  

  Economic Electric Motors in Davie hosted a 
Red Carpet Open House Event on Friday, September 
26th from 11 AM – 2 PM, to say thank you to all 
of their incredible customers, contractors, and com-
munity.

The Chick-fil-A® Food Truck was on-site pre-
paring Chicken Sandwiches, Nuggets, and Wraps 
with Fries and Beverages. Jerk Chicken, Rice & 
Peas, and Mac N Cheese, were also available. 

There were many awesome raffle prizes and 
giveaways, like a 65” LED Flat Screen, Fantech Yeti 
Coolers, and other items.

Manufacturer’s Reps were also on-site with live  
demos of the new products available at Economic 
Electric Motors. Open House attendees were able to 
tour the facillity and meet the Davie team!

Established in 1972, Economic Electric Mo-
tors is a trusted family-owned and operated busi-
ness dedicated to serving HVAC professionals with 
all their Heating, Ventilation, Air Conditioning, and 
Refrigeration needs. With multiple locations across 
Florida, they have proudly built a reputation for ex-
cellence and reliability in the industry. Customer ser-
vice is their top priority, and they strive to provide our 

clients with the highest level of satisfaction through 
personalized attention and dedicated support. 

At Economic Electric Motors, their team val-
ues consist of honesty, integrity, and dedication to 
their customers’ success. Economic Electric Motors 
believe in fostering long-term relationships, built on 
trust and reliability, both with their clients and with-
in their team. 

Economic Electric Motors offers a wide range of 
top-quality products and leading brands to give their 
customers the best selection and pricing in the South 
Florida area. 

The Economic Electric Motors Davie
Red Carpet Open House Team: Rick St Fluer,

Rumal Allen, and Fernando Rodriquez

Miguel Burman of ER Quality Services
with Fidel Martinez of Copeland

displaying the new Sensi thermostats 

  Andres Aloma of Steve Lee & Associates
giving a product demonstration to

technicians of Broward County School Board

Rick St Fluer and Rumal Allen of Economic Electric 
Motors awarding the the raffle winner, Hector Pena 

(center) of Invertech, with the 65” LED Flat Screen TV

 Hector Pena of Invertech Solutions, with
Ryan Reynolds of EV Dunbar Company, and

Fernando Rodriquez of Economic Electric Motors 

Economic Electric Motors in Davie 
had a great turnout for the 

Red Carpet Open House Event!

 Matt Paladino of Edd Helms Air Conditioning 
& Electric with Johanne Bueno 

of J. Nichols & Associates

 Rodan Dalmacio, Radames Lecha, and
Christian Ropiza of Broward County School Board, 

with Marlon Perez of Target Sales 

Felipe Florentino, Samantha Jackson, 
Barbara Alavi, and Justin Alavi, 

of Economic Electric Motors

 The Chick-fil-A® Food Truck was on-site satisfying 
many hungry appitites with Chicken Sandwiches, 

Nuggets, and Wraps, with Fries and Beverage

 Rick St Fluer and Rumal Allen of Economic Electric 
Motors with the Fantech Yeti Cooler raffle winner

Cecil Warner (center) of of C&K Services 

A group from The Broward County 
School Board HVAC Department

came together for a photo

Sebastian Vargas and Lucio Vargas
of Eco Air Quality Air Conditioning

with Andres Ponce of AMP Strategic

 Dale Nesmith and Dretchel Nesmith
of Airtopia Inc., with 

Evelio Mata of McAllister Group 

 Customers of Economic Electric Motors
took advantage of the product specials

offered at the Davie Red Carpet Open House
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Join our family of Private Label Contractors today! Stay connected to 
your clients and provide them with the best indoor air quality

products in the industry.  

Contact rlowe@rgf.com or scan the QR code below for more info.
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The SFACCA September Dinner Meeting was 
held on September 10th, at 5:30pm, at Funky Buddha 
Brewery. The guest speaker was Delroy Aiken from 
the Broward County Resilient Environment Depart-
ment – Building Code/CLE to lead an important con-
versation on the rise of illegal HVAC installations in 
our community.    

The SFACCA October Meeting will be held on 
October 22nd, from 5:30 - 8pm, at the Tank Brewery 
in Miami.  SFACCA welcomes Miami-Dade city and 
county inspectors for a panel discussion on new codes, 
pressing issues and Q & A.  

 Joe and Nayiry Yenikomshian of Joe and 
Joe Air Conditioning with Richard Vera 

of Vera Air Conditioning

SFACCA Hosts September Meeting on 
Illegal Installations at Funky Buddha

 Scott Doria and Zack Fraley of Edd Helms 
AC & Electric, with Mathew Graver 
of Blue Frontier Air Conditioning

 Brad Lindstrom and Craig Sanscrainte of 
Lindstrom AC, Bob Volin of Air Design Concepts,

and Andres Ponce of AMP Strategic

 Everyone enjoyed the delicious buffet 
prepared by Funky Buddha!

 

Tony Ferrara of Ferrara Air Conditioning 
with Victor Ortiz of HVAC Troopers 

Carlos Borja of Saez Distributors, 
William Sanchez of Duro Dyne and 
Luis Chinea of Saez Distributors

 Bernie Perez, David Chareef, Delroy Aiken, 
and Ella Francis of DBPR Florida

Kelly Dexter, SFACCA President
welcomed the members and the 
Florida DBPR Guest Speakers

 Guest Speakers David Chareef and Delroy Aiken 
of Florida DBPR discussed methods to

lessen Unlicensed Activity

 There was a great turnout
for the SFACCA September meeting!

 Stacey Miller, SFACCA Executive Director,
discussed the upcoming events

 

Bakerdist.com/gree-multipro

Boynton Beach
(561) 806-7075

Clearwater
(727) 572-0181

Clearwater
(727) 449-1230

Daytona
(386) 255-5023

Daytona Beach
(386) 274-5345

Doral
(305) 592-3514

Fort Myers
(239) 939-1649

Fort Walton Beach
(850) 344-1761

Gainesville
(352) 336-8778

Gainesville
(352) 376-3212

Jacksonville
(904) 519-5550

Jacksonville
(904) 407-4477

Jacksonville
(904) 354-6685

Jacksonville
(904) 998-9478

Jacksonville
(904) 479-7593

Kissimmee
(407) 933-8008

Lake City
(386) 755-2009

Lakeland
(863) 668-8186

Lecanto
(352) 344-5300

Leesburg
(352) 728-6222

Melbourne
(321) 768-0220

Merritt Island
(321) 452-5010

Naples
(239) 597-7172

Ocala
(352) 732-5271

Orange City
(386) 878-4444

Orange Park
(904) 272-7700

Orlando
(407) 296-7727

Orlando
(407) 849-6090

Palatka
(386) 866-7013

Panama City
(850) 215-4200

Pensacola
(850) 434-7581

Plant City
(863) 687-8178

Pompano
(954) 691-0210

Port Richey
(727) 847-0445

Sarasota
(941) 366-5804

Sebring
(863) 314-4494

St. Augustine
(904) 824-1001

St. Petersburg
(727) 525-6926

Stuart
(772) 220-3093

Tallahassee
(850) 576-8102

Tampa
(813) 885-7641

Tampa
(813) 740-8704

Tampa
(813) 217-5913

Vero Beach
(772) 562-7141

West Palm Bch
(561) 848-1416

 

 
 

The GREE MultiPRO is ideal for handling today's 
challenging spaces. 

Connect to a conventional-style multi-position 
air handler, high wall, or any of the other 7 
ducted and ductless indoor unit options. 

    Up to 10 indoor units with each 
    outdoor unit 
    DC inverter-driven technology
    Variable speed AHU
    Smart temperature control
    Cooling up to 129°F
    Heating down to -22°F
    Up to 984 ft. piping distance
    Ideal for residential and
    commercial spaces

 

IN STOCK STOP BY YOUR LOCAL BAKER 
OR FLORIDA COOLING TODAY!
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Tropic Supply Hosts Inficon Leak 
Detector Test and Tune Days

  The Inficon Refrigerant Leak Detector
Test & Tune Day Team at the Tropic Supply

North Miami Resource Center.

  Chris Novak of J. Nichols & Associates,
Darwin Huchinson of Tony Kelly Heating & Air,

Jason Godwin of Tropic Supply in Tallahassee.

 David Rios of Smart Air, Demar Morrison of All Year 
Cooling, Johanne Bueno of J. Nichols & Associates, 

and Chistopher Gonzales of Tropic Supply. 

 Nick MacFee of J. Nichols & Associates
with the Inficon Refrigerant Leak Detector

Test & Tune Day Team at Tropic Supply Naples.

  The Inficon Refrigerant Leak Detector
Test & Tune Day at Tropic Supply
Delray Beach Resource Center.

Michel Johnson, Adonis Dallalis, and Tony Lauppina
of Parks & Recreation, Carlos SanJuan of Biscayne 
AC, and Johanne Bueno of J. Nichols & Associates. 

Johanne Bueno of J. Nichols & Associates
with Omar Pupo of 70 Degree Air Conditioning. 

Johanne Bueno of J. Nichols & Associates
with Allen Miller of PYKE Mechanical who

had his Inficon leak detector repaired. 

 Joe Paul of Air Magic and Dave Daniels of Southern 
Comfort AC had their Inficon leak detectors serviced

by Johanne Bueno of J. Nichols & Associates. 

 Jason Godwin of Tropic Supply, Chris Novak of 
J. Nichols & Associates, Austin Harrell and
Dylan Benner of Tropic Supply Tallahassee.

 The Inficon Refrigerant Leak Detector
Test & Tune Day Team at the Tropic Supply

Ft Lauderdale North Resource Center. 

Johanne Bueno of J. Nichols & Associates 
with Luis Guzman of HYVAC Mechanical, who

had his INFICON leak detector evaluated. 

 Joseph Gilliberti of Tropic Supply, Miguel Abiega
of Thats Cool AC, Johanne Bueno of J. Nichols 

& Associates, and Sean Byrnes of Inficon.

Jason Knorr and Jonathan Preto of
JK Services, Johanne Bueno of J. Nichols 
& Associates, and Sean Byrnes of Inficon.

Vielka Escovar of Tropic Supply Sunrise
with Johanne Bueno of J. Nichols & Associates.

During the month of September, Tropic Supply 
Resource Centers hosted Inficon Leak Detector Test 
and Tune Days from 8:00 -11:00 am. 

On   display   were  the  latest  leak  detection  
technology like the D-TEK Stratus, D-TEK 3, TEK-
Mate, and GAS-Mate Leak Detectors, along with 
other great Inficon A2L products. 

Contractors   were   able   to   bring   their   leak 
detectors in for a free multi-point inspection. The 
testing included FREE filter analysis and replace-
ment for Inficon products. Inficon representatives 
tested any brand of refrigerant leak detectors. 

Attendees  were  shown  how  to  get  accurate, 
reliable results from their leak detector and how to 
boost efficiency with expert tips and tool insights. 
Tropic Supply customers learned how to identify 
signs of component  wear and tear that can cause 
underperformance. Inficon Leak Detectors are A2L 
tested and certified by independent test labs for A2L 
refrigerants to give you confidence and peace of 
mind. Meet our experts from J. Nichols & Associates: 

Johanne Bueno has been a valuable member for 
eight years and has over 20 years of experience in the 
HVAC/R  industry.  

Nick  MacFee has proudly represented J. Nichols 
& Associates since 2018. He covers both the Central 
and West Coast of Florida, spanning from Gaines-
ville to Port Charlotte. 

Chris Novak represents J.Nichols & Associates 
and brings 19 years of sales and leadership experi-
ence in the HVAC/R industry. Chris proudly serves 
central and north Florida and the panhandle, building 
strong relationships across the region. 

Visit www.tropicsupply.com/eventscalendar to 
explore  all  the  upcoming  trainings,  educational 
offerings, and events—and make plans to join us!
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Register using QR code
or register on our website at 

www.tropicsupply.com/eventscalendar
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AHRI Releases July 
2025 U.S. Heating and 

Cooling Equipment 
Shipment Data

U.S. shipments of central air conditioners and air-
source heat pumps totaled 763,443 units in July 2025, 
decreased 26.8 percent compared to 1,043,420 units 
shipped in July 2024. U.S. shipments of air condition-
ers decreased 32.9 percent, to 411,530 units, compared 
to 613,216 units shipped in July 2024. U.S. shipments 
of air-source heat pumps decreased 18.2 percent, to 
351,913 units, compared to 430,204 shipped in July 
2024. 

Year-to-date combined shipments of central air 
conditioners and air-source heat pumps decreased 7.3 
percent, to 5,340,584, compared to 5,759,951 units 
shipped during the same period in 2024. Year-to-date 
shipments of central air conditioners decreased 12.6 
percent, to 2,911,784 units, compared to 3,332,577 
units shipped during the same period in 2024. The 
year-to-date total for heat pump shipments increased 
0.1 percent, to 2,428,800, compared to 2,427,374 units 
shipped during the same period in 2024.

 Fujitsu General America, Inc. held its seventh 
National Distributor Conference in Palm Springs, CA.

The conference, which took place the week of 
September 15, was held at the La Quinta Resort & 
Club. The event welcomed roughly 270 attendees, in-
cluding reps, distributors, and Fujitsu staff.

The theme of the 
event was “Driven to 
Win,” reflecting the per-
formance, purpose, and 
passion used as fuel for 
forward momentum. 
Set against the dynamic 
backdrop of the Santa 
Rosa Mountains, the 
event celebrated col-
lective success and the 
determination that sets 
apart Fujitsu and its dis-
tribution partners.

“As we move for-
ward, our core values 
and company culture 
remain the same,” said 
President of Fujitsu Gen-
eral America, Tomokazu 
Hosoi. “We are driven to 
win and committed to 
innovation, excellence 
and partnership.”

“The 2025 National 
Distributor Confer-
ence was the largest in 
company history,” said 
Dennis Stinson, SVP of 
Sales. “We’re grateful for 
our partners that took the 
time to come learn about 
our new AIRSTAGE 
products, programs and 
initiatives. We move 
toward the new year 
aligned and prepared to 
do great things together.”

Between breakout 
and general sessions, at-
tendees relaxed, played 
golf at one of the resort’s 
nationally acclaimed 
courses, or enjoyed a 
pool party. The event 
was emceed by Art 
Edmonds, co-host of 
Military Makeover with 
Montel.

Among other topics, 
presentations at the con-
ference explored growth 
strategies to help con-
tractors thrive and new 
tools to help pave the 
way for long-term cus-
tomer loyalty.

“We’re very excited 
about the future,” Ho-
soi told the attendees. 
“Thank you again for 
being here and for your 
continued support.”

Fujitsu National 
Distributor Conference 
Held in Palm Springs

Join Us for the 20th 
Annual National HVACR 
Education Conference
In this era of historic transformation, HVACR 

professionals face a clear choice: adapt, or fall behind.
Technology is advancing faster than our educa-

tional systems can keep pace. As a result, too many 
graduates enter the workforce without the very skills 
and knowledge today’s employers demand.

Electrification, refrigerant transition, digital di-
agnostics, policy mandates, and net-zero goals are 
reshaping every aspect of our industry. From system 
design and installation to service, maintenance, and 
education, the changes are accelerating—and tradi-
tional training models can no longer keep up.

That’s why this year’s conference is more than just 
an event...it’s a vital gathering place for the HVACR 
community. Here, educators, trainers, manufacturers, 
and industry leaders come together to share solutions, 
exchange ideas, and prepare for the future.

The 20th Annual National HVACR Education 
Conference is March 22–25, 2026 at the South Point 
Hotel in Las Vegas, Nevada.

Luis Chinea of Saez Distributors, Dan Moody
of Target Sales, Daniel Molinares of Saez
Distributors, and Hays Bassett of Fujitsu
 attended the conference in Palm Springs
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Your once-a-year opportunity 
to experience it all

FEB 2-4 
2026

VEGAS
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©2025 Carlisle. (09/25)

CarlisleHVAC.com • US: 877 495-4822 • CA: (800) 544-5535
900 Henlsey Lane, Wylie, TX 75098

Don’t just tape it. Seal it.  
With Hardcast® Rolled Mastic Sealant

Did you know that improper sealing of ductwork results in  
24–40% loss in HVAC Systems? 
 
Leakage is serious — it affects air quality, can reduce system capacity and the life of an HVAC unit. 
To reach maximum efficiency, you need a seal that lasts. Hardcast’s high-performance rolled mastic  
sealants are designed specifically to seal metal or flexible duct work for the life of the system. 

Don’t trust tape to do the job — seal the deal with Hardcast rolled mastic sealants.

Let us help you with your next project. 
Get complimentary guidance from Carlisle HVAC. 

0

Zero Dry Time,  
Zero Mess

Easy Install with  
Waterproof &  
Airtight Seal

True Zero-VOC Superior 
Performance

Backed by  
Third-Party  

Testing

ASHRAE To Showcase Solutions at the 2025 
Building Decarbonization Conference 

ATLANTA (September 12, 2025) – The 2025 
ASHRAE Building Decarbonization Conference, set 
for October 22-24, 2025, in Chicago, will be the gath-
ering place for professionals to determine how to ac-
celerate building decarbonization strategies.

“Decarbonization is not just about technology. It’s 
about rethinking how we design, operate, and value 
our buildings,” said 2025-26 ASHRAE President Bill 
McQuade, P.E., CDP, Fellow ASHRAE, LEED AP. 
“This conference is about equipping building pro-
fessionals with the strategies, partnerships and tools 
needed to make measurable progress. This is the 
‘must-attend’ conference for professionals in the busi-
ness of designing, constructing or operating build-
ings.”

The two-and-a-half-day program will feature 21 
seminars, 14 panels, five technical tours and three 
keynotes across four tracks: Scaling Decarbonization, 
Innovator’s Showcase, Blueprints for Change, and 
Beyond Decarbonization. Sessions will deliver both 
visionary perspectives and practical solutions that at-

tendees can apply immediately in their own projects. 
Some highly anticipated sessions are as follows:

Demystifying Existing Building Decarboniza-
tion: New Tools for Strategic Decarbonization Plan-
ning (Panel)

This panel introduces the audience to the strategic 
decarbonization planning process, present the three 
tools, and provide examples of strategic decarboniza-
tion plans that have been developed and implemented.  
The panel will describe and highlight projects where 
the strategic decarbonization planning process has 
been put into practice in real buildings.

Innovating to Zero: Developer Arriving at Net 
Positive, Operator Electrifying a Community Includ-
ing Shared EVs and Designer Outthinking AI in “Hu-
man Versus AI”

This seminar features three leading projects in 
climate action: a fully net-zero campus building at the 
University of Illinois, an all-electric Canadian devel-
opment with shared EV mobility, and a bold “human 
versus AI” competition exploring low-carbon design 

at scale. Together, they reveal how developers, opera-
tors, and designers are rethinking what’s possible in 
the built environment.

Turning Up the Heat: Unlocking the Value of 
Data Center Waste Heat - This session explores how 
growing data centers can transform waste heat into a 
valuable resource for heating buildings and support-
ing sustainable urban development. Case studies from 
leading institutions demonstrate integrated design 
strategies and emerging metrics that are reshaping the 
future of data center efficiency.

 Designing for Resilience: Energy, Water, Ecol-
ogy and Agriculture in Rural Decarbonization - This 
session highlights Linkhaw Farms, a sustainable 
neighborhood development in Lumberton, NC, that 
brings housing, economic opportunity, and climate 
resilience to a rural, agriculture-based community. 
Integrating regenerative agriculture, clean energy and 
resilient water and thermal systems, the project deliv-
ers decarbonization at scale. Experts from multiple 
disciplines will show how this holistic, community-

driven model advances 
health, sustainability, 
and economic growth 
while creating a scalable 
blueprint for rural devel-
opment.

 The Art of Decar-
bonization - This ses-
sion highlights the Mu-
seum of Modern Art’s 
multi-phase strategy to 
meet New York City’s 
Local Law 97 targets 
while safeguarding art-
work and improving op-
erations. Speakers will 
share how energy up-
grades, carbon reduction 
measures, and real-time 
analytics are helping 
a world-class museum 
meet sustainability goals 
and enhance resilience.

Decarbonizing at 
Scale: Using AI to Move 
Fast (and Accurately) 
for Large Real Estate 
Portfolios - This session 
presents how one organi-
zation is leveraging AI-
driven analytics to ac-
celerate the decarboniza-
tion of a large real estate 
portfolio. Presenters will 
explore legislative and 
financial drivers, trad-
eoffs between traditional 
engineering and AI ap-
proaches, and lessons 
learned on using technol-
ogy to achieve emissions 
goals at scale.

ASHRAE’s New 
Flexible International 
Building Code Frame-
work: An Interactive Dis-
cussion with Audience 
Participation This inter-
active session introduces 
ASHRAE’s global code 
framework designed to 
help countries implement 
building energy codes by 
2030. Participants will 
preview assessment tools 
and technical guidance, 
then take part in a mini 
stakeholder workshop 
to experience how this 
framework can advance 
decarbonization world-
wide.
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ShearerSupply.com
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SOLARIS by Ultravation was 
Featured at The Home Remodeling 

Show in West Palm Beach

Today’s AC visited the West Palm Beach Home 
Show at the South Florida Fairgrounds on September 
13th. The show was well attended. There was a wide 
selection of home improvement exhibitors, enabling 
you to connect with real pros, and discover endless 
possibilities to improve your home and life! 

Scott Russell of Ultravation teamed up with 
Robert Kraft of Air Champions Air Conditioning 
to show the public the newest technology in IAQ...
The Solaris system. Many homeowners visited their 
booth and discovered a different approach to IAQ.  

Solaris® is the culmination of 25 years of expe-

rience in the application of UV light and other tech-
nologies for disinfection and decontamination. The 
Ultravation team are specialists in indoor air quality 
improvement technology. Their air cleaning systems 
advance the state-of-the-art in efficient particulate 
removal. Their photocatalytic process, that combines 
UV and photo-chemical nanotechnology to destroy 
odors from VOCs (volatile organic compounds) and 
other sources, is nothing short of revolutionary! 

Solaris® system components, strategically 
placed inside the HVAC system, are powered and 
monitored by the Solaris IAQ System Control Cen-
ter. A complete Indoor Air Quality System…One 
central control center! Let’s break it down. 

IAQ System Control Center
For convenience and efficiency, a Solaris IAQ 

system is powered and monitored by a single power 
module. This single connection to available power 
provides proper energy to each component. It also 
tells you the status of any UV lamps in the system.

Needlepoint Bipolar Air Ionizer
As the air enters the HVAC system ions are add-

ed that react with nano-particulates. The ions cause 
these normally un-filterable particles to attract and 
group together. Placing ionization just “upstream” of 
the filter enables it to capture particles much smaller 
than was previously possible.

Hypo-allergenic Filtration
Filtration is fundamental to cleaning the air. Ul-

travation Solaris filter fibers are hypoallergenic, high 
capacity, and high efficiency throughout their lifes-
pan for practical, effective air cleaning with mini-
mized filter changes and air flow resistance. 

Add multiple Germicidal UV lights
Add UV-C lamps to disinfect the HVAC coil. 

Add a lamp for the drain pan and drain lines and/or 
blower. A clean coil maximizes cooling efficiency. 
Disinfected drain lines prevent bio-growth clogs. 
UV also kills bacteria and viruses in the HVAC air-
stream.

 Add PCO Air Purification
Installed after the cooling coil, a Solaris PCO air 

purifier breaks down odors, toxic gases and VOCs. 
It also kills bacteria and viruses circulating through 
the HVAC system. Two PCO air purifier models are 
available: active/adjustable and carbon-capture. 

Ultrvation continues to define the state-of-the-
art in UV equipment designed for surface irradiation 
and airstream disinfection. Simply put, Ultravations 
goal is to apply the best that today’s technology has 
to offer, to designing and manufacturing highly inno-
vative products that create the healthiest indoor en-
vironments possible. Scott and Robert, Thank you!

 The Home Remodeling Show was a
great way to bring the homeowner,

manufacturer and contractor together!

 Robert Kraft, owner of Air Champions
Air Conditioning Service with
Scott Russell of Ultravation

 Robert Kraft, of Air Champions
discusses all the benefits of installing

a SOLARIS IAQ System 

Leading Manufacturers 
Collaborate for 

Education at the HVAC 
Excellence Conference

 Unprecedented changes in HVACR technolo-
gies have prompted industry leaders to join forces in 
a way never seen before. HVAC Excellence is proud 
to announce a groundbreaking general session at their 
National HVACR Education Conference, where seven 
of the world’s leading manufacturers; Daikin Comfort 
Technologies, Fujitsu General, Johnson Controls Resi-
dential & Light Commercial, LG Electronics, Midea, 
Mitsubishi Electric Trane, and Rheem, will collabo-
rate and co-present.

Technology is advancing at a pace far faster than 
educational systems can keep up. Many students 
graduate without the very skills and knowledge that 
employers already require. This is why organizations 
that often compete in the marketplace are setting aside 
rivalry to deliver a unified message: education must 
evolve to meet industry demands.

Regardless of your role; administrator, teacher, 
trainer, or contractor, all stakeholders in the HVACR 
industry will want to be part of this historic discus-
sion.

This general session is not about sales. Instead, 
it’s about equipping HVACR educators and trainers 
with the knowledge, insights, and tools they need to 
prepare the next generation of technicians for success 
in a rapidly changing industry.
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We have Residential and Commercial 
Champion HVAC products available at our 

Jacksonville Distribution center!
• Easy to install
• Reliable and durable

• Great Warranty 
• Flexible Installation

Winsupply of Tampa Bay 
5106 W Clifton St
Tampa, FL 33771

John German
 ph: 813-889-0191

Winsupply of Lecanto
300 S Kensington Ave 

Lecanto, FL 34461
Nicholas  Gerogiannis

ph: 352-244-8324

Winsupply of Miami
8830 NW 24th Ter

Doral, FL 33172
Gustavo Corral

 ph: 305-602-0731

Jacksonville Winlectric
HVAC Division

114 Park St
Jacksonville, FL 32204

Cody Smith
 ph: 904-350-1468

Tallahassee Winair
870 Blountstown St, Ste 500

Tallahassee, FL 32304
Richard Harsany

 ph: 850-575-3755

454B EQUIPMENT 
NOW AVAILABLE!

Winsupply of Port St. Lucie
8227 Business Park Drive
Port St. Lucie, FL 34952

Mario van den Elzen
 ph: 772-879-7755

Winsupply of Port Charlotte
1615 Market Circle

Port Charlotte, FL 33953
Nick Goodarzi

 ph: 941-883-2145

Rapid delivery to Winsupply locations listed below

Reach out to your local Winsupply 
listed below  to see how you can 

receive up to $250 per unit in 
incentives from Champion/JCI! 

25C TAX CREDIT AVAILABLE

� NATE Certified
� First year 100% money back satisfaction guarantee
� Second year replacement
� Specialists in Champion® HVAC equipment installation and maintenance
� Continuously trained on new HVAC technology and best practice

Coverages include labor, travel time, refrigerant, 
and parts mark-up, and no 3rd party involvement.

GET ADDITIONAL BENEFITS WHEN YOU 
GET THE CHAMPION® CCE ENDORSEMENT

CALL any of our Winsupply offices to inquire about our Contractor Success Program

Factory-backed, enhanced warranties 
of varying levels for residential and 

commercial are available!

All single phase equipment used commercially keeps 10 year parts at not cost.
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FERGUSONHVAC.COM

A BRAND YOU KNOW 
AND TRUST

©2024 Ferguson Enterprises, LLC 0423 6404229

Honeywell Home offers products you know and trust. From smart thermostats 
and zoning to leak detection and air cleaners, Honeywell Home can make any 
home smarter, cleaner and more easily controlled.

Now serving Florida at over 35 locations.  
Find a location near you.

Honeywell Home products available at a Ferguson near you:

Smart thermostat  •  Media air cleaners  •  Zoning systems
Leak detection and shut off  •  Whole-home dehumidifiers 

© 2025 Resideo Technologies, Inc. All rights reserved. The Honeywell Home trademark is used under license from 
Honeywell International Inc. This product is manufactured by Resideo Technologies, Inc. and its affiliates.

Message from FRACCA 
President Paul Stehle

FRACCA in Washington, D.C. Fighting 
for Florida’s Contractors

Florida Refrigeration and Air Conditioning Con-
tractors Association (FRACCA) was on Capitol Hill 
to make sure the voices of Florida’s HVAC profes-
sionals are heard loud and clear in Washington.

Paul and Edward spent September 8-11, 2025 
spending the message at every stop, our message was 

consistent: Florida’s HVAC contractors are commit-
ted to innovation and environmental responsibility, 
but Washington cannot ignore basic safety and prac-
ticality. The EPA’s refrigerant rules must be stayed, 
repealed, or reformed to protect contractors, consum-
ers, and communities.

From Monday through Thursday, our delegation 
of contractors and industry leaders met with nearly 
every member of Florida’s congressional delegation 
to deliver a unified message: the EPA’s HFC Manage-
ment Rule and Technology Transition Rule are un-
workable, unsafe, and must be repealed or reformed.

These rules not only drive-up costs and create 
supply challenges — they also force contractors to 
adopt new refrigerants that are classified as flamma-
ble, placing added safety risks on homeowners, busi-
nesses, and technicians in the field.

Meetings with Florida’s Leaders - Over the 
course of the week, FRACCA had the opportunity to 
meet with:

· Attorney General Ashley Moody – who contin-
ues to be a strong advocate for protecting Florida con-
sumers.

· Rep. Laurel Lee (R-FL) – listening closely to 
contractor concerns about costs and liability.

· Rep. Greg Steube (R-FL) – supporting small 
businesses standing up against regulatory overreach.

· Rep. Neal Dunn (R-FL) – engaging on the im-
pacts to North Florida contractors.

· Rep. Daniel Webster (R-FL) – bringing his own 
HVAC background to the table and understanding 
firsthand the real-world consequences of these rules.

· Rep. Darren Soto (D-FL) – recognizing the bi-
partisan importance of affordability and safety for 
Florida families.

· Rep. Debbie Wasserman Schultz (D-FL) – hear-
ing directly from contractors about the on-the-ground 
impacts.

· And several other members of Florida’s congres-
sional delegation, who took the time to meet with us 
during a busy week in Washington.

Moving Forward
FRACCA will continue to lead this fight in 

Washington and Tallahassee to ensure that Florida 
contractors have a strong voice in shaping the policies 
that impact our industry every day. We are grateful 
to all the members of Congress, across party lines, 
who took the time to hear us out and understand the 
stakes.

Together, we will keep working to protect safety, 
affordability, and consumer choice while ensuring 
our industry remains strong for decades to come.

I wanted to provide you with a timely update 
on recent EPA announcements regarding refrigerant 
regulations.

The EPA confirmed that it will reconsider certain 
climate rules, including workplace exposure limits 
on carbon tetrachloride (a chemical used in produc-
ing refrigerants). This action is part of a broader re-
view of Biden-era regulatory actions, with the agency 
indicating that a new proposal may be issued within 
7–10 months to adjust compliance obligations while 
maintaining worker safety.

Importantly, while the EPA is revisiting some 
related rules, the HFC phasedown itself is not be-
ing rolled back. The phasedown is mandated by the 
American Innovation and Manufacturing (AIM) Act 
of 2020, which requires an 85% reduction in HFC 
production and consumption by 2036. The Technol-
ogy Transitions Rule deadlines beginning in 2025 
remain legally binding unless formally changed 
through rulemaking.

Key Takeaways:
· EPA is reconsidering certain chemical safety 

rules (e.g., carbon tetrachloride), not the phasedown 
schedule.

· The AIM Act ensures the HFC phasedown con-
tinues its statutory timeline.

· Compliance deadlines for refrigerants in resi-
dential AC, heat pumps, chillers, refrigeration units, 
and other applications beginning in 2025–2028 re-
main in place.

We will continue to monitor EPA’s regulatory up-
dates and keep you informed on any developments 
that may affect compliance requirements for contrac-
tors and suppliers in Florida.

Please reach out if you’d like a more detailed 
breakdown of the Technology Transitions deadlines 
or how this may affect your business planning.

 Florida Congressman Dan Webster,
 Paul Stehle, FRACCA President, and 
Edward Briggs of Capital Strategies

 Senator Ashley Moody, Paul Stehle,
FRACCA President, and 

Edward Briggs of Capital Strategies
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JB INDUSTRIES
800.323.0811    JBIND.COM    SALES@JBIND.COM  

WELCOME TO A NEW CLASS OF PRODUCTIVITY.

CLIMATE CLASS™

Wireless Manometers  
WM-1 (1 pack) and WM-2 (2 pack) 

Wireless Pressure Probes  
WP-1 (1) and 45° Angled Adapter and  

WP-2 (2) with case and 45° Angled Adapters (2)

Wireless Psychrometers  
WH-1 (1 pack) and WH-2 (2 pack) 

Wireless Temperature Clamps  
WC-1 (1 pack) and WC-2 (2 pack)

Wireless Vacuum Gauge  
DV-22W with 45° Angled Adapter (1)

Wireless Digital Manifolds 
DM4-ZW ZEPPELIN and DM4-RW REVOLVER

Toolbag 
JB-KITBAG1

COMBO KITS AVAILABLE (CC-2-CHP SHOWN):

Wireless Temperature Clamps 
WC-1 (2) 

Wireless Pressure Probes  
WP-1 (2) and 45° Angled Adapters (2)

Wireless Psychrometers  
WH-1 (2)

BUILT-IN SCREENS APP COMPATIBILITY A2L-READY CONVENIENT

Charge directly with integrated charging 
port on Wireless Pressure Probes

DV-22W large OLED display rotates a full 
360° making it easy to read at any angle

SCAN TO LEARN  
MORE ABOUT THE  
PRODUCTS

NEW REINFORCED HOUSING FOR MAXIMUM DURABILITY.

1025

Works with JB GO V2 
or measureQuick® Apps

Works with JB GO V2 
or measureQuick® Apps

Works with JB GO V2 
or measureQuick® Apps
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 My dad used to tell me that I needed to put 
myself in the position of the homeowner. ‘If your 
customer does not have air conditioning, you should 
go home, turn your air conditioner off and sleep hot 
too.’ He called that a lesson in empathy. 

The rest of this article is written for homeown-
ers to hopefully help us put ourselves in the position 
of the homeowner and remind us of the valuable 
role we play in homeowner’s lives.

Most homeowners think about their heating and 
cooling system only when something goes wrong. 
But just like a car needs regular oil changes and 
tune-ups, your HVAC system performs best when 
it’s taken care of year-round. One of the smartest 
ways to do that is by investing in a maintenance 
agreement. Far from being just another service con-
tract, a maintenance agreement offers real value and 
peace of mind for homeowners.

1. Improved System Performance & Energy 
Efficiency

When your system is regularly cleaned and ad-
justed, it simply runs better. Dust, debris, and mis-
calibrated parts force your system to work harder 
than it should, which drives up your utility bills. 
A maintenance agreement ensures that filters, coils, 
and airflow are checked and tuned on a regular ba-
sis. That translates into better comfort inside your 
home and lower monthly energy costs.

For the best results, choose a service company 
trained in measuring HVAC system performance, 
such as those certified by the National Comfort In-
stitute (NCI). These professionals go beyond basic 

cleaning and actually test your system to verify it’s 
operating at peak efficiency.

2. Extended Equipment Lifespan
An HVAC system is a big investment, and like 

any major piece of equipment, it lasts longer when 
it’s properly maintained. Regular inspections catch 
small issues—like a worn belt or loose electrical 
connection—before they cause major damage. This 
reduces wear and tear and helps your system serve 
you for many years beyond its average lifespan. A 
maintenance agreement is really an insurance poli-
cy for protecting the equipment you’ve already paid 
for.

3. Reduced Risk of Breakdowns & Lower Re-
pair Costs

Nothing’s worse than an air conditioner going 
out in the middle of summer or a furnace failing 
on the coldest night of the year. With routine main-
tenance, the chances of an unexpected breakdown 
drop dramatically. Even if a repair is needed, most 
agreements include discounts on parts and labor, 
saving you money. Many plans also cover emergen-
cy service calls, which means you won’t be hit with 
surprise fees when you need help the most.

4. Peace of Mind for the Homeowner
This is the benefit you can’t put a price tag on. 

Knowing that a professional is checking your sys-
tem twice a year gives you confidence it will keep 
you comfortable no matter the weather. You don’t 
have to remember to schedule service—your con-
tractor will handle the reminders. And when ex-
treme temperatures hit, you’ll have peace of mind 

knowing your system is ready. That convenience 
and assurance are what make a maintenance agree-
ment more than just routine service—it’s a stress 
reliever.

Final Thoughts
An HVAC maintenance agreement is one of the 

smartest decisions you can make as a homeowner. It 
keeps your system efficient, extends its life, reduces 
breakdowns, and most importantly, gives you peace 
of mind. Instead of waiting for problems to show 
up, you’ll be staying ahead of them—saving time, 
money, and frustration.

When you think about it, a maintenance agree-
ment isn’t an expense—it’s an investment in your 
comfort, your budget, and your home.

Jim Ball has been involved in the HVAC indus-
try all his life. He’s been a long-time National Com-
fort Institute (NCI) shining star and an effective im-
plementer of High-Performance HVAC™. Jim sold 
his family HVAC service company and looks to give 
back to the industry by contributing his knowledge 
and experience. He hopes to help other HVAC pro-
fessionals move forward with implementing High-
Performance HVAC processes.

As a Senior Mechanical Engineer with Dewber-
ry Engineering, Jim stays actively involved in help-
ing contractors in our industry become High-Per-
formance HVAC contractors using lessons learned 
from NCI. If you would like to learn more, take a 
look at NationalComfortInstitute.com or call 800-
633-7058.

 Why Every Home Needs an  
HVAC Maintenance Agreement
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  ASHRAE Miami’s Technical Lunch, Minimiz-
ing Harmonic Distortion from VFD’s & LEED v5 
Supports Actual Operational Energy Performance, 
was held on September 9th, 2025, at 12pm, at the 
94th Aero Squadron in Miami.    

The two presenters were Peter Wilder and Kar-
en Jernigan. Peter Wilder is a HVAC Sales Applica-
tion Engineer, with 10 Years with ABB and 16 years 
in the Industry. 

Karen Jernigan is the Director of Market Trans-
formation & Development for the U.S. Green Build-
ing Council in Florida. She has a proven track re-
cord supporting engineering teams, architects, and 
developers in delivering LEED-certified, net-zero, 
and Passive House projects. 

Overview of presentation: 1.Why do drives pro-
duce harmonics. 2.Types of harmonics and their 
effects. 3.IEEE 519-2022 basics. 4.Harmonic solu-

tions for drives. 5.Selecting the correct VFD type 
and managing cost.

Join us for the next meeting on October 14th, 
at the 94th Aero Squadron in Miami. The Guest 
Speaker is Larry Fletcher, Commercial/Technical 
Director at RGF Environmental Group, Inc., where 
he leads the development of indoor air quality (IAQ) 
systems. The topic is ASHRAE 185.2 Testing for 
Successful UV-C Application in The Real World. 

  Sonia Arranaga, ASHRAE Miami Chapter 
past president received the ASHRAE 

Presidential Award of Excellence!

 Ruben Abreu, ASHRAE Miami Chapter president,
welcomed the members, discussed

future events, and introduced the speakers 

ASHRAE Miami Lunch - Minimizing Harmonic 
Distortion from VFD’s & & LEED v5 Supports 

Actual Operational Energy Performance

 Brenda Matinez of Atmos Air Solutions, 
Ben Morgan and David Vasey of Air Source Corp  

Daniel Denis of Runbrook with 
Haleh Moghaddasi and Emy Pastor of EXP 

  Alberto Sotolongo of Protec Inc., 
with Nicolas Dicaidano of Saez Distributors

Lineth Prats of ICTB with 
Tulia Rios of Stan Weaver

A great turnout for the ASHRAE Miami
September Technical Meeting at the

94th Aero Squadron in Miami  

  Guest speaker Karen Jerningan
discussed  how LEED v5 supports actual 

operational energy performance

  Guest speaker Peter Wilder of ABB
spoke about selecting the

correct VFD type and manage cost

Miami Chapter
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Doral, FL — September 26, 2025 - 
Cooper&Hunter Accelerates into the Digital Arena 
with NASCAR 25 Game Sponsorship Bringing 
HVAC Speed to the Track, the Screen, and Beyond.

Cooper&Hunter, a global leader in HVAC innova-
tion and comfort technology, is proud to announce its 
latest high-performance partnership with the Garage 
66 Race Team and NASCAR Cup Series Driver 
Chad Finchum—now featured in the highly an-
ticipated NASCAR 25 console game, developed by 
iRacing.

As a Proud Sponsor of the NASCAR Cup Se-
ries, Cooper&Hunter continues to redefine what it 
means to be Addicted to Comfort—not just in homes 
and businesses, but now in the digital world of mo-
torsports. Launching on October 14th, for PlaySta-
tion and Xbox, NASCAR 25 will showcase Car 66, 
officially branded with Cooper&Hunter’s signature 

design, alongside the grit and determination of Chad 
Finchum, a driver known for his tenacity and preci-
sion on the track.

“This partnership is more than a sponsorship—it’s 
a celebration of speed, strategy, and the spirit of inno-
vation,” said a Cooper&Hunter spokesperson. “We’re 
proud to support Chad Finchum and Garage 66 as they 
bring our brand into the virtual racing world, where 
HVAC meets horsepower.”

From the Track to the Console: A New Era of 
Engagement

The NASCAR 25 game promises to deliver the 
most immersive racing experience yet, featuring a full 
lineup of series including the NASCAR Cup Series, 
Xfinity Series, Craftsman Truck Series, and ARCA 
Menards Series. Players will race across legendary 
tracks like Daytona, Talladega, Martinsville, and 
Bristol, with a variety of gameplay modes including:

• Robust Career Mode: Build your legacy from 
rookie to champion.

• Online Multiplayer: Compete with racers 
around the world.

• Custom Setups & Liveries: Personalize your 
car and strategy.

• Realistic Physics & AI: Experience the thrill of 
true NASCAR dynamics.

With Car 66 fully wrapped in Cooper&Hunter 
branding, gamers will feel the rush of racing with a 
brand that’s synonymous with performance, preci-
sion, and reliability.

HVAC Meets Horsepower: A Message to the 
Industry

This digital expansion marks a bold new chapter 
in Cooper&Hunter’s commitment to the HVAC com-
munity. By entering the gaming space, the brand is 

creating new opportunities to engage with techni-
cians, distributors, and fans in a way that’s aspira-
tional, interactive, and unforgettable.

“We’ve always celebrated the unsung heroes of 
HVAC—those who keep comfort running behind the 
scenes,” the spokesperson added. “Now, we’re bring-
ing that same energy to the racetrack and the gaming 
world, showing that HVAC professionals are every bit 
as fast, focused, and fearless as the drivers they sup-
port.”

Whether it’s delivering Hyper Heat in sub-zero 
conditions or precision cooling in high-performance 
environments, Cooper&Hunter systems are built to 
perform under pressure—just like NASCAR’s finest.

 Available October 14 on PlayStation and Xbox
NASCAR 25 is set to launch on October 14, and 

Cooper&Hunter invites fans, technicians, and gamers 
alike to take the wheel, feel the speed, and experience 
the thrill of racing with Car 66 and Chad Finchum.

Exclusive NASCAR 25 Game Giveaway
To celebrate the highly anticipated launch, 

Cooper&Hunter is giving fans the chance to win a 
copy of NASCAR 25! The giveaway is active now 
through Midnight EST on October 13th. Don’t miss 
your opportunity to join the excitement—winners will 
get to experience the rush of racing with Car 66 and 
Chad Finchum. For full details and updates, follow 
Cooper&Hunter on social media.

About Cooper&Hunter
With over two decades of experience in HVAC 

manufacturing and distribution, Cooper&Hunter is 
known for its commitment to comfort, performance, 
and cutting-edge technology. From homes to race-
tracks to gaming consoles, Cooper&Hunter delivers 
climate solutions that move as fast as you do.

 Cooper&Hunter Accelerates into the Digital Arena 
with NASCAR 25 Game Sponsorship Bringing HVAC 

Speed to the Track, the Screen, and Beyond

Tropic Supply Hosts Cooper & Hunter 
Mini-Split Tear-Down Training

  Kostiantyn Kukhar and Edwin Velez of
Cooper&Hunter, with Aaron Romig and

Rafael Ramirez of Tropic Supply North Miami. 

A large group of contractors gathered at Tropic
Supply Naples for the Cooper&Hunter Mini-Split

Tear-Down Training, making it a dynamic session.

Edwin Velez of Cooper&Hunter highlighted 
the ceiling cassette’s simple, 
contractor-friendly design.

A great turnout at Tropic Supply Cape Coral 
for the Cooper&Hunter Mini-Split Tear-Down 
Training, where contractors gained valuable 

knowledge and leveled up their skills.

Edwin Velez and Kostian Kukhar of Cooper&Hunter
brought the training to life by showing how

quickly and easily the blower wheel 
and housing can be removed.

Edwin Velez of Cooper&Hunter walked attendees
through the equipment line, showcasing the full
range of products and their standout features.

 During the month of Sepember, several Tropic
Supply  Resource  Centers  hosted  the  Cooper  & 
Hunter  Mini-Split  Tear-Down  Training from 9:00
AM to 12:00 PM. Breakfast was provided.

Attendees Learned:
• The full Cooper&Hunter R-454B/R-32 product   	
lineup, including wall mounts, slim ducts, cas-
settes, and more.
• Master installation best practices for  seamless, 
worry-free installations.
• Gain troubleshooting and service tips to keep
systems running strong through hands-on tear-
down training.

Cooper&Hunter is proud to officially launch 
their University, which offers technicians and con-
tractors in-depth product knowledge and vital sales 
skills, helping them gain a competitive edge and ad-
vance in the HVAC industry.

Meet The Instructors:
Kostiantyn Kukhar  is  a Lead Engineer  with

dual master’s degrees in Mechanical and Electrical
Engineering. He brings over 13 years of installation
experience across Europe and the United States, 
specializing in advanced HVAC systems. With a 
strong background in both technical expertise and 
product development, Kostiantyn ensures a high 

level of precision, innovation, and reliability in ev-
ery project he undertakes.

Edwin Velez has been working over nine years
at Cooper&Hunter USA, Edwin has played a key 
role in strengthening the company’s presence in the 
U.S. market  as a National Account Manager. He 
focuses on building and nurturing strong vendor  
relationships with reputable companies to establish 
Cooper&Hunter as a household name in ductless 
mini-splits.

Visit www.tropicsupply.com/eventscalendar  to 
explore  all   the  upcoming  trainings,  educational 
offerings, and events—and make plans to join us!
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AND HIGH END HOMES REQUIRE
HIGH PERFORMANCE EQUIPMENT.
Experience superior home comfort and efficiency with the Cooper&Hunter PEAQ High 
Performance Unit. Say goodbye to your old, inefficient furnace or unitary system with this 
seamless replacement. Featuring Hyper Heat technology, the PEAQ delivers reliable heating 
and cooling, even in extreme temperatures down to -22°F. By upgrading to a high-efficiency 
heat pump, you’ll use less energy and enjoy significant savings on your utility bills. Built for 
durability with a whisper-quiet operation, the PEAQ unit ensures you get year-round comfort 
without the noise or the high costs. Make the smart switch to PEAQ and invest in your home’s 
future.

Scan for
our full 
Residential 
Catalog

FALL IS HERE...

Poor Workplace Indoor Air Quality Could Push 
Nearly Half of Younger U.S. Workers to Quit

ITASCA, Ill., Sept. 4, 2025 /PRNewswire-
PRWeb/ -- A growing generational divide is reshap-
ing expectations for workplace health and wellbe-
ing. According to the 2025 International Day of 
Clean Air Survey from Fellowes, a leading provider 
of commercial air quality management (AQM) sys-
tems, 45% of U.S. Millennial and Gen Z workers 
say they would consider leaving their employer over 
poor indoor air quality (IAQ), compared to just 18% 
of Baby Boomers.

Now in its fourth year, the annual survey finds 
that while concerns about IAQ remain high across 
the workforce, younger employees are driving a 
shift in its prioritization. In the U.S., Millennials and 
Gen Z are far more likely to worry about the health 
consequences of poor indoor air quality. More than 
two-thirds (68%) express concern about long-term 
effects — more than double the rate of Baby Boom-
ers (28%). Their worries are not unfounded: 77% of 
younger workers report 
experiencing at least 
one workplace IAQ 
concern, compared with 
60% of Baby Boomers.

Clean air is widely 
recognized as essential 
to performance, with 
94% of U.S. workers 
across all age groups 
saying it helps them do 
their best work. How-
ever, only 61% believe 
their employer is taking 
the right steps to ensure 
good IAQ. This percep-
tion gap could have real 
implications for a labor 
market increasingly 
dominated by younger 
workers. Millennials 
and Gen Z comprise 
54% of the U.S. work-
force, according to the 
U.S. Department of 
Labor (2024), and will 
continue to shape work-
force norms in the years 
ahead.

“Workplace expec-
tations are evolving, 
with clean indoor air 
now firmly part of the 
equation,” said Jason 
Jones, Director of Air 
Quality Management at 
Fellowes. “While em-
ployees of all ages value 
a healthy work environ-
ment, younger genera-
tions are far more likely 
to view clean indoor 
air as an expectation 
in their workplace. As 
their numbers grow, this 
shift will only acceler-
ate, making indoor air 
quality a vital factor in 
how companies attract 
and retain talent.”

The survey also 
highlights a growing 
demand for transpar-
ency. Overall, 78% of 
U.S. workers say it’s 
important that their em-
ployer share workplace 
IAQ data — a sentiment 
that is strongest among 
Millennials and Gen Z. 
When asked about the 
steps employers could 
take to increase their 
confidence in IAQ, 

workers showed a preference for installed air puri-
fication units (49%), followed by updates to HVAC 
systems (45%) and visible use of IAQ monitors 
(36%).

Additional findings from the 2025 Fellowes In-
ternational Day of Clean Air Survey include:

68% of U.S. workers believe employers, not 
building owners, government agencies or employ-
ees themselves, bear responsibility for ensuring 
clean indoor air at work.

Despite this, more than half (53%) of U.S. em-
ployees have taken personal steps to improve IAQ 
at work — including bringing in an air purifier, 
opening a window or adding plants specifically for 
the purpose of improving the air. That number is 
highest among Millennials and Gen Z (59%) and 
lowest among Baby Boomers (26%).

“The survey shows a clear shift in employee 
awareness of indoor air quality and its impact on 

their health, comfort and performance,” added 
Jones. “As that awareness accelerates, so does the 
expectation that employers will actively monitor 
and manage air quality with the same rigor as any 
other building system. Clean air is no longer a perk; 
it’s a baseline. At Fellowes, we’re proud to help 
organizations rise to that expectation with the in-
sights and solutions to meet this new standard with 
confidence.” 

The 2025 Fellowes International Day of Clean 
Air Survey was conducted online by Atomik Re-
search in July 2025 among 1,507 adults throughout 
the United States and Canada. The sample consist-
ed of 1,006 full-time employees in the United States 
and 501 full-time employees in Canada, who work 
at least one full day per week indoors at their em-
ployer’s location. The margin of error is +/- 3 per-
centage points, with a confidence level of 95%. For 
more information, please visit fellowes.com/air.
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Bosch Home Comfort Launches CP 
Split, RP Split Water Source Heat 
Pumps with Low GWP Refrigerant
WATERTOWN, MASS.,– Bosch Home Com-

fort, a leading source of high-quality heating, cool-
ing and hot water systems, has unveiled new R-454B 
versions of its Bosch CP Split Heat Pump and RP 
Split Heat Pump in compliance with low GWP A2L 
refrigerant requirements. These latest models utilize 
the low GWP R-454B refrigerant while continuing 
to offer a simple and seamless installation, making 
it easy and effortless to cool and 
heat #LikeABosch.

The Bosch CP Split Heat 
Pump delivers powerful perfor-
mance and flexible installation 
options for a wide range of com-
mercial applications.

The ENERGY STAR ® cer-
tified Bosch RP Split Heat Pump 
is a premium, high efficiency 
unit for residential applications. 
Homeowners who install the RP 
Split could qualify for rebates of up to 30% on the 
cost of installation.

Both heat pump units feature the following:
•	 Compact cabinet design: A low-profile, com-

pact footprint make them an ideal choice for 
tight spaces.

•	 Two-stage scroll compressor: Available in 
two to five-ton capacities, the two-stage 

scroll compressor adjusts output to demand 
for optimal comfort and efficiency.

•	 Quiet operation: 1/2-inch close-cell foam in-
sulation and a floating compressor base al-
low for operation at sound levels as low as 
51dB.

•	 Application versatility: Either unit can be 
paired with the Bosch BV20 variable-speed 

air handler for optimal comfort, or 
the BMAC in duel-fuel applica-
tions.

“Water source heat pumps are 
yet another product category that is 
capable of delivering powerful per-
formance and energy efficient op-
eration, and the latest to transition 
to low GWP refrigerant,” said Jean 
Carlo Contreras Gallo, product 
manager at Bosch Home Comfort. 
“With compact design, easy instal-

lation, next-level versatility and operation as quiet as 
the hum of a refrigerator, the CP Split and RP Split 
Heat Pumps are the perfect choices for a new instal-
lation or an existing system upgrade to maximize 
comfort throughout your space.”

To learn more about Bosch Home Comfort and 
its complete portfolio of products, visit www.Bosch-
homecomfort.com/us.

JB Warranties Announces Its New 
Integration with Workiz

 DALLAS and FORT WORTH, Texas, Sept. 9, 
2025 /PRNewswire-PRWeb/ -- JB Warranties, the 
leading provider of warranty solutions in the HVAC 
and plumbing industries, has officially launched an 
integration with Workiz, the all-in-one platform 
built for trade businesses. This collaboration is set to 
transform how contractors manage warranties, mak-
ing daily operations smoother and service delivery 
more efficient.

The new JB360 integration creates a two-way 
connection that gives contractors direct access to 
warranty plans and claims data from Workiz. By 
reducing paperwork and administrative overhead, 
this solution helps teams close more sales, boost cus-
tomer satisfaction, and generate recurring revenue 
through warranty renewals.

“With JB360 now fully integrated with Workiz, 
HVAC and plumbing professionals can streamline 

warranty management like never before,” said Kevin 
Thornton, Vice President of Dealer Business Servic-
es at JB Warranties. “It’s designed to save time, add 
value, and give contractors a competitive edge.”

Key features include a two-click warranty plan 
enrollment and claims process, ensuring that teams 
stay aligned with real-time updates on plan details 
and claim statuses. This simplified approach drives 
efficiency across the organization.

“Having an easy way to sell more warranties via 
our JB Warranties integration will provide skilled 
trade professionals with a powerful opportunity to 
differentiate themselves among consumers,” Didi 
Azaria, CEO of Workiz. “Not only can technicians 
distinguish themselves with stalwart consumer pro-
tections, but they can also increase overall sales, pro-
viding homeowners with a greater degree of trust in 
new equipment purchases.”

Adrian Steel Enhances 
Logo Design

Adrian, MI. – June 2nd, 2025 — We are Adrian
For over 60 years, Adrian Steel has been a trusted 

name in the cargo management industry, driven to 
deliver equipment to men and women in the skilled 
trades that is versatile, dependable, safe, ergonomical-
ly friendly, and provides a high return on investment.

Today, we’re excited to announce the next chap-
ter in our story. A chapter that builds on our legacy 
of quality and innovation, while also positioning us 
for growth into new areas. Moving forward, Adrian 
Steel’s products will be branded as Adrian, which 
more accurately represents our extensive product of-
ferings.

This isn’t just a new logo. It’s a subtle yet mean-
ingful evolution that honors our heritage while retain-
ing our name recognition, reputation, and the equity 
we’ve built over the past six decades as an industry 
leader.  At the same time, this evolution reflects the 
breadth of our product line and where we are headed 
in the future.

We love steel and we always will. Our iconic par-
titions, shelves & accessories, the Power-A emblem 
and Adrian Blue will continue to appear in vans and 
pickups across the US and Canada. But today, we are 
so much more. Our diverse portfolio includes alumi-
num, composites, plastics, graphics, slide-outs and 
electronics.

While our logo and visual identity have evolved, 
our purpose remains unchanged: equipping workers 
in the skilled trades with the tools and gear they need 
to work safely and efficiently – and, most importantly, 
return home to their families in the same condition 
they left that morning.

Over the next 12-14 months you will begin see-
ing the updated logo throughout the company, starting 
with the website, marketing campaigns and company 
owned signage.

Adrian provides cargo management solutions and 
commercial vehicle upfitting. With more than 70 years 
in business and over 1 million units upfitted, Adrian 
leads the industry, adapting to the evolving needs of 
our customers with cutting-edge products that are 
made in the Heartland of America. Our customers are 
located throughout the United States and Canada and 
include trade professionals in HVAC, Telecommuni-
cations, Parcel Delivery, Plumbing, Electrical, Con-
struction, and Building Trades. For more information, 
please visit Adrian.com.

More than 200 SKUs of 
NIBCO Press Fittings 

are Now IAPMO 
Recognized for 300 PSI

ELKHART, Ind. – September 2025 – NIBCO 
INC. announces that more than 200 SKUs in its 
small-diameter press fittings, including fittings in 
sizes 2 inches and below, are now recognized by 
IAPMO for 300 PSI, an increase from the previ-
ous 200 PSI rating. The certification complies with 
ASTM F3226.

To support this upgraded certification, NIBCO 
has updated fitting markings and packaging graph-
ics, including new labels for bags and cartons. As 
part of the rollout, new material numbers will be 
introduced, and packaging will be revised accord-
ingly. The existing inventory of the affected fittings 
may now be used at the increased 300 PSI rating 
without issue.

“This enhanced certification highlights the re-
liability and performance of our press fittings and 
reflects our ongoing investment in innovation,” said 
Marilyn Morgan, senior product manager-fittings, 
NIBCO. “We are proud to offer solutions that meet 
evolving industry standards and exceed customer 
expectations.”

The NIBCO Press System delivers industry-
leading features, including a patented leak detec-
tion design that ensures uncrimped fittings are eas-
ily identified, and a flame-free installation method 
that improves job site safety while offering a clean, 
professional appearance.
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Carrier Supercharges 
Fall Promotion with 

Smarter Financing for 
Home Comfort

INDIANAPOLIS, IN – September 8, 2025 – Carrier is launching a new Fall 
program designed to help dealers close at the kitchen table and support hom-
eowners in making comfort-focused decisions. Running September 8 through 
November 29, the program merges two impactful incentives —Cool Cash Re-
bates and Cool Financing—into a single, simplified offer. This streamlined ap-
proach delivers value across the board—enhancing affordability for both hom-
eowners and dealers. Carrier is a part of Carrier Global Corporation (NYSE: 
CARR), global leader in intelligent climate and energy solutions. 

The promotion is designed to overcome common objections such as “just re-
pair” by offering a clear path to replacement with long-term savings and flexible 
payment options. Dealers can leverage the most popular homeowner financing 
plan at an affordable dealer cost—0% for 60 months—while also offering rebates 
of up to $2,100 on qualifying systems. This plan applies across Infinity®, Per-
formance™, and Comfort™ product tiers, making it simple for dealers to present 
a compelling offer to every homeowner, regardless of budget or system needs. 
While the new financing promotion is not available to contractors in Canada, 
rebate options are available to make high-efficiency heat pump systems more 
accessible.

“This is about empowering our dealers to close more sales and helping fami-
lies invest in comfort without financial strain,” said Aimee Coulter, Carrier’s Sr. 
Channel Manager. “By doubling down on financing, we’re making it easier for 
customers to move forward with comfort.” 

Key Dealer Benefits: 
•	 One simple plan for all products and tiers 
•	 Low dealer cost of financing 
•	 Double incentives: rebates + financing 
•	 Factory investment helps overcome replacement objections 
For full program details, including rate sheets and eligibility, connect with 

your local Carrier distributor or visit HVACpartners.com to learn more.

Ruskin® Relaunches 
XP500 Aluminum Extreme 

Weather Louver With A 
New, Low Leak Flange 

Mounting Option
Grandview, MO – (Sept. 15, 2025) – 

Ruskin® has relaunched its patented XP500 
aluminum extreme weather louver with a 
new, low leak flange mounting option. The 
new flange frame XP500 provides the same 
high performance as the standard model with 
easier installation and streamlined shipping.

“The new flange frame option for Ruskin 
XP500 louvers is a direct result of customer 
feedback,” said Andrew Jones, product man-
ager for louvers at Ruskin. “Designed for di-
rect mounting of the flange to the substrate, 
the new installation option eliminates the 
need for – and shipping of – mounting parts 
like clip angles.”

Engineered for unwavering performance, 
the XP500 is a stationary extreme weather lou-
ver with sight-proof blades. Tested to FEMA 

361 standards and ICC500 specifications, the XP500 delivers superior protec-
tion against both large missile impact and class-A wind-driven rain within a 
single design. Combined with flange mounting, the XP500 meets the require-
ments for low leaks, making it ideal for critical environments like data centers 
and hurricane and tornado shelters.

With flange mounting, the XP500 can be attached directly to a wall open-
ing – allowing it to be mounted internally, externally or in conjunction with 
other louvers with a five-inch-deep frame. A flange-mounted XP500 only 
requires mounting on two of the four sides, while single units only require 
mounting on each jamb. Only head and sill mount are offered for multi-section-
wide assemblies.

The flange-mounted Ruskin® XP500 aluminum extreme weather louver is 
manufactured in an ISO9001-certified factory and is backed by a five-year lim-
ited warranty. To learn more about the XP500, visit www.ruskin.com/model/
xp500. For more information about Ruskin, visit www.ruskin.com. 

Ruskin is a worldwide leader in manufacturing air control solutions. 
Backed by over 65 years of expert engineering and innovation, Ruskin is wide-
ly recognized as a specified brand for high-performance air control solutions, 
including dampers, louvers, energy recovery ventilators (ERV), air measure-
ment devices and sound control for HVAC systems.
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TODAY’S A/C NEWS

POSITIONS AVAILABLE
 Central Florida HVAC Distributor accepting applications for several positions including counter sales 

that are currently available. If you are looking for opportunity to stretch and grow with a company? This is the 
place! Compensation and benefits relative to position and experience. For info email: hoot@blackssupply.com

CLASSIFIEDS

 Tropic Supply is hiring for Counter Sales, Drivers (CDL and Non-CDL), Warehouse Associates, and 
Management roles throughout our 22 locations all over Florida! We are committed to helping you realize your 
goals and we provide a positive, rewarding, and engaging work environment that fosters a culture based on 
trust, respect, and long-lasting relationships. We are offering full-time positions with guaranteed overtime, 
benefits, and compensation commensurate with experience. 

Please email your resume to careers@tropicsupply.com.

POSITIONS AVAILABLE

UPCOMING EVENTS
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Counter Intelligence to Meet Your Needs!
-   You need products – we have over 50,000 at our fingertips
-   You have questions – our knowledgeable staff have the answers
-   You need confidence – our ongoing training insures that our staff are up-to-date on the latest
-   You need matches – our amazing product cross-reference tool will quickly match exactly what 
                                        you need, and is exclusive to Johnstone Supply
-  You need service – our friendly staff are laser-focused on providing you outstanding service 
                                     with personality!

We make it easy for you!  Visit www.johnstonesupply.com 
or give us a call for information or to receive our 2,000 page catalog 

Doral (786) 476-7332
Gainesville [352] 378 2430
Ocala [352] 873-4443
Melbourne [321] 676-4177
Naples [239] 643-3446 
Boynton Beach [561] 572-2507
Orlando [407] 849-0573
Port Richey [727]-817-0248
Ft. Lauderdale [954] 971-9350
West Palm Beach [561] 689-3366

Cape Coral (239) 242-8796
Fort Myers [239] 275-3533
Sarasota (941) 753-8491
Port St Lucie [772] 468-0211
Tallahassee [850] 576-5922
Clearwater [727] 561-9309
Deerfield Beach (754) 218-9667
Sanford (407) 324-8003
Lakeland (863) 665-4045                                      

Jacksonville South [904] 641-2282
Kendall (786) 249-4828
Miami Lakes (786) 476-7340
Stuart (772) 781-0102
Jacksonville [904] 354-0282
Dania Beach [954] 921-8070
Daytona Beach (386) 265-6400
Pensacola (850) 436-2008
Ft Walton Beach (850) 362-6880
Brandon (813) 424-3180
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Products You Need. Relationships that Matter.

Johnstone Supply Ware Group Ocala
 James Gamble, Jim Hanley, David McCurdy,  

Debbie Papa, Matt Kelley, Dana Papa 

Johnstone Supply Ware Group Ft Lauderdale
Louis Gallo, Ramon Soto,  

Anthony Brignola, Ron Stafford 

Johnstone Supply Pensacola
  Glen, Shane, David, Brad, Ryan, Larry

 

Johnstone Supply Ware Group Daytona Beach  
Brian Randle, Brent Cahoon, Gavin Colton, Travis Marques, 

Justinn Summersett, Jonathan Bundschuh, Charles Greaves 


